The last of the directories in this section of the survey concerns journalism competitions. Alan Gadney has published a number of books that cover contests, scholarships, and other competitive events. In his 1978 edition of Gadney's Guide to International Contests, Festivals, and Grants, he described over 350 separate events in the category of Writing and Print Journalism. Recently he has published books on competitions in several media areas instead of trying to cover everything in one volume. One of these is How to Enter and Win Non-Fiction and Journalism Contests. 7 In this book, he lists 398 events divided into 41 sub-categories such as Health Journalism, Journalism Interships, Sport Journalism, and Journalism Residence Fellowships. The book includes contests, trade fairs, festivals, grants, loans, scholarships, fellowships, residencies, and training programs.
Bibliographies
The reference materials in this part of the survey document the growth and importance, as well as the dissemination of the literature on mass media communication both here and abroad. This literature appears in the form of books, articles, government reports, pamphlets, and a variety of alternative forms. The importance of the global effect of journalism is reflected by the many languages other than English in which the literature is published, and by the fact that many of the bibliographies are published and distributed by UNESCO.
A New World Information and Communication Order: Toward a Wider and Better Flow of Information,
8, a bibliography of UNESCO holdings, was published in December 1979. Its Supplement: [1980] [1981] 9 is also available. The supplement contains 400 citations to literature located at the Communication Documentation Centre of UNESCO, Paris-books, conference papers, reports, documents, and articles on such topics as Freedom of the Press, the International Commission for the Study of Communication Problems, Advertising, Allocation of Frequencies, News Agencies, Media Imperialism, and Foreign News. The main list of citations is in alphabetical order by main entry and offers standard bibliographic information. A subject index follows. Of the almost 100 subject headings, almost half are either country names or other geographical terms.
UNESCO has also published and distributed an annual since 1976 called List of Documents and Publications in the Field of Mass Communication. 10 It is divided into three parts: a main list, a subject index, and a personal name list. While most of the citations are in English, others are in French, German, Spanish, and Russian. The main entry list contains an ISBN number, a UNESCO accession number, a list of key words that describe the content of the work, a microfiche number, and the language of the text. While otherwise excellent, the annuals are printed in very close and difficult to read type.
The next four bibliographical reference sources are devoted to more specialized and narrower fields of interest within the scope of mass communication. The first, The Economics of Communication, 11 covers a new interdisciplinary subject on which little pertinent literature has been available until recently. The topic is concerned with the economic analysis of communication media. Included are 366 items, most of which have been published since 1970, although some date from the late 1960s. All of the works cited are in English from American, Australian, and British sources. Each of the entries is followed by a non-evaluative abstract that ranges from one to six paragraphs. The topics are broad and cover such areas as press ownership, control of the mass media, telecommunication, and the effect of market power. 12 a comprehensive bibliography of literature on the mass media in the islands of the British Commonwealth, the Dutch and French Islands, Cuba, Dominican Republic, Haiti, Puerto Rico, and the Virgin Islands. In all, there are about 2,250 articles and monographs, many of which have brief annotations or notes. Lent compiled this information while doing research in the Bahamas, Jamaica, Martinique, Trinidad, Dominica, Barbados, and other island locations during a several year period. Most of the materials are in English, although a few are in either French or Spanish. The entries are divided by region or country, or by subject, and cover newspapers, books, radio, television, and public relations. Although most of the sources are recent, a few date from the 18th and 19th centuries. A 17-page addendum extends the coverage to May 1980.
There is an admitted bias to the selections that are chosen for inclusion in the irregularly published Marxism and the Mass Media. 13 Published in paperback, the individual numbers of this series have as their stated purpose "to compile a multi-lingual annotated bibliography of Marxist, left and critical studies on all aspects of communication and culture." All of the cited materials are located in the library of the International Mass Media Research Center in Bagnolet, France, although most of it is available elsewhere. The Center published the numbers of this series as part of their "continuing effort to develop Marxist communication and cultural theory and left cultural studies." The works cover such topics as press, radio, television, publishing, public opinion, advertising, journalism, cultural imperialism, film, and mass culture. Each issue contains 500 entries that date from the mid-19th century to 1980 in English, French, Spanish, German, and Italian, and come from books, pamphlets, articles, reviews, and dissertations. The broadly classified subject index contains such headings as The Working Class, Workers, and Left, and Popular Press. It also features a country and an author index. Issues No. 6-7 (one piece) contains a list of books received in the French library which have not yet been annotated in the series. Since it covers 1,856 items, this was a significant list. Aside from its obvious bias and partialities, this reference is a source of materials not often cited in more commonly used sources and should be acquired for upper level collections.
The last two bibliographies concern the field of advertising. Alice Courtney's Sex Stereotyping in Advertising 14 contains 250 citations from American, Canadian, and British sources, most of which were published in the 1970s. The mostly scholarly materials are arranged into eight major categories; existence of sex stereotypes, effects of sex stereotypes, attitudes towards sex stereotypes, effectiveness of sexual stimuli, preference of sex role portrayals, changes in sex roles, improving the portrayal of the sexes, and future sex stereotyping research. Each of the categories is further subdivided into relevant areas. The citations include items from such sources as Advertising Age, Journal of Marketing Research, Journal of Communication, Journal of Broadcasting, books, and dissertations.
The many sources cited in Information Sources in Advertising History cover the subject as it appears in journals, histories, directories, and government reports. The materials, compiled by Richard W. Pollay of the University of British Columbia in Vancouver, cover the history in two formats: bibliographic essays, and standard annotated bibliography. Two of the signed essays discuss economic, commercial, and professional sources of advertising research data, while the third concerns the advertising trade press. The annotated bibliography covers about three-quarters of the volume. Only English language materials are included, almost all of which are American. Included are reference works, biographies, histories, organizations and institutions, psychology and sociology, case histories, and fiction. Section Four includes information concerning 153 archival collections, libraries, information centers, association offices, historical societies, museums, and corporate offices. An address, phone number, contact person, and a good description of the holdings of each location follows.
Bibliographic Guides
The five reference sources chosen to be included in this section of this survey are also bibliographies and could have been described under that category. They have been separated since they are only partial bibliographies and include other important materials that should be emphasized.
The late Fred L. Genther was a librarian on the staff of the Robert E. Kennedy Library of California Polytechnic State University at San Luis Obispo. Shortly before his death, he edited and compiled a guide to the journalism materials in his library which was titled, Guide to News and Information Sources for Journalists. 16 It serves a dual function, the first of which is the reason it has been included in this article. It is a guide to a variety of library reference materials of interest to journalism students and to working professionals. The materials have been divided into 23 categories such as the history of journalism, marketing, public relations, style manuals, writing market guides, dictionaries, and directories. Each title is followed by the publishing information and a very good non-critical annotation describing its scope and usage. There is also a section on how to do research in journalism. While the emphasis is on sources that are of particular interest to Californians, almost all of the important standard materials are noted and discussed. The second purpose of the guide is to describe pertinent holdings on the subject in the university library. For this reason call numbers, locations, and a complete list of the newspaper holdings are included. This pamphlet-type publication is an excellent introduction to the basic reference sources and at $4.75 is well worth the price.
The Television News Study Center at George Washington University in Washington, DC, is a research library and referral service for the analysis of television news. It is not an archive for the actual newscasts. These are held in the collections of other libraries and institutions, and the Center produces a guide to these television network news resources. Television News Resources: A Guide to Collections 17 tells the user how to locate transcripts, paper indexes, reference guides, film, videotape, and other resource materials available in American collections. The hours, coverage, address, phone number, restrictions, costs, and the mail handling rules are listed for 20 collections.
The Black newspaper and the Black periodical press are the subjects of the two reference sources that follow. They would be equally important in Black study collections and in some history libraries, as well as in journalism. The first is a bibliography and research guide about Black newspapers published between 
The last book in the Bibliographic Guides section of the survey is similar in purpose and content to the Black press publication although its subject is very different. A Graphical Directory of English Newspapers and Periodicals, 1702-1714 20 is concerned with every newspaper and magazine published during the reign of Queen Anne in England. Only extant publications seen by the author in facsimile, paper or microform are included. No Scottish, Irish, or American newspapers of the period are listed. There are two parts to the text. Part I is an index and list of all printers, publishers, and booksellers whose names actually appeared somewhere in the extant papers or periodicals. Their addresses and the pertinent dates are recorded. This part also has a chronological index of extant titles arranged on a year-by-year basis. Part II outlines all extant numbers of the titles and their library holdings. This second part also features a publishing history of each title with the names of printers, the frequency of publication, and notes about its readers and contents. The holding libraries include institutions in England, the United States, and Canada. The reference work is of importance and significance, but its spiral bound paper format and its wide pages are a negative factor.
Dictionaries/Encyclopedias
Two of the most important and valuable sources in this entire survey are found in this category. Both are highly recommended for almost all general reference surveys and are significant contributions to the literature of journalism.
The over 1,000 entries in Paneth's Encyclopedia of American Journalism 21 combine to make this a highly successful attempt to cover all aspects of journalism. According to its publishers, it is the first encyclopedia of American journalism that has ever been published. The entries vary from typical dictionary style definitions to short articles on personalities, publications, trends, associations, and organizations. Some articles on special subjects, such as the Pulitzer Prize and the history of newspapers, are essay length. Over 100 black-and-white photographs are distributed throughout this single volume work. There are articles under newspaper names, pioneer radio and television stations, cartoonists, newspaper chains, acronyms, and news agencies. It also has lists of awards and award winners. The subject index is arranged in over 50 broad categories with many subheadings such as Black Journalism, Comic Strip Artists, Foreign Correspondents, Muckrakers, Publishers, Reporters, War Correspondents, and Women Journalists.
One disconcerting peculiarity should be noted. Many journalistic terms appear under one broad heading (e.g., Military Terms, Economic Terms) instead of in alphabetical sequence. Unless the user knows what type of term a word is, it cannot be found.
Journalism research and scholarship has been enhanced by the recent publication of World Press Encyclopedia 22 edited by George Kurian for Facts on File, Inc. It is devoted to complete and detailed profiles on the state of the press in each of 180 countries. This two volume set presents global journalism and communication in fantastic detail. Signed articles written by 46 expert contributors cover the history, operation, and statistical information on the world's press. The press is analyzed on four levels: economic, political, professional, and philosophical.
The main body of the encyclopedia is divided into four sections. The first is composed of six chapters concerning the international press in the past, present, and future. The second is a detailed analysis of the press systems in the 82 major countries that have developed press systems. Information is given in the separate signed articles on the population, area, GNP, literacy rate, languages and numbers of dailies, non-dailies, radio stations, periodicals, radio receivers and television sets, newsprint consumption, newspaper ad receipts, and circulation figures. The articles contain historical background, the history of particular newspapers, circulation charts and tables, audience analysis, comments on the quality of journalism, religious and ethnic distribution, the foreign language press, minority press, the economic climate, influence of the media, concentration of ownership, press laws, censorship, state-press relations, attitude toward the foreign media, news agencies, electronic media, education and training of journalists, some trends, and a chronology of press history for the last five years. This information is followed by a good bibliography of books, articles, and other types of material, most of which is in English or the language of the country in question. The profiles vary in length from four to 20 pages, although the one for the United States covers 76 pages and includes 48 tables. Each of the profiles in this section covers the same subject areas and follows the same organization pattern.
The third section of the encyclopedia features a condensed form of the same type of information in one page articles on 33 smaller and less developed press systems. The last of the four sections concerns the underdeveloped press systems of 65 smaller countries. Since they have very minimal press or media, all 65 countries are covered in tabular format on 16 pages. Section V contains several worthwhile appendices including a list of the world's 50 great dailies, a list of news agencies by name, a list of datelines and agencies by their abbreviations, a selected international list of press periodicals with address and frequency of publication, a list of international, national, and regional press associations and unions, and a variety of charts indicating media rankings. There is also an excellent index.
Little more can be added about the coverage, scope, and detail offered by the reference source. Its price of $120 may be high, but well worth it for obvious reasons.
Longman Publishers of New York publish a number of titles on mass media. Their Longman Dictionary of Mass Media and Communication 23 gives brief definitions of words and phrases on all aspects of the mass media and is aimed at the journalist, printer, PR professional, advertisers, broadcasters, and graphic artists. The terms have been selected by a panel of 14 contributors who represented the various mass media. Acronyms, abbreviations, associations, and organization names are also included. There are no photographs or illustrations. It is of interest to note that Ruth Kimball Kent's The Language of Journalism, published in 1970 by the Kent State University Press (no longer in print) has 132 pages of text, while the Longman Dictionary has 255 pages. While the Encyclopedia of American Journalism (see above) also acts as a dictionary, the media coverage is broader in the Longman dictionary and complements the encyclopedia.
Indexes
There have been two editions of the Index to Journals in Communication Studies. The first edition covered the years through 1974 24 and the later edition extended the coverage through 1979. 25 Except for the years covered, both editions are alike in style, coverage, and format. These publications were written by Ronald J. Matlon through the auspices of the Speech Communication Association in Annandale, VA. The later edition indexes a total of 14 different journals on speech and communication, including Journalism Quarterly, the Journal of Broadcasting, and Communication Quarterly. Part I is a copy of the table of contents of each of the journals beginning with volume one to 1979, listed year-by-year and volume-by-volume. Book reviews, editorial matter, and other extraneous material have not been printed. The title entries are accompanied by the author's name and the pagination. Part II is a list of contributors. Part III is a very complex listing of the subjects arranged into categories that have been established by the National Center of Educational Statistics. Each category and its many subdivisions are assigned a digit coding system. For example, Journalism is 05.06 while the code for Journalism History is 05.0606. There is an alphabetically arranged key-word subject index, but this refers the user back to the classification scheme. A clearer and more useful arrangement for subject access would be a great help for the casual user. The table of contents format, rather than the subject/ author indexing found in most periodical indexes, can be useful when the subject cannot be easily defined. In light of these shortcomings, these editions cannot be recommended as a first purchase, but they may serve as interesting supplementary material.
The New York Times has had its own newspaper index for a very long time, as well as some special indexes to its varied features. In 1970, a volume that indexed all the obituaries that appeared on its pages from 1858-1968 was published. The more recent The New York Times Obituary Index 1969 Index -1978 26 extends this coverage for an additional ten years and adds about 36,000 names. There are some differences in the two obituary index volumes. The newer edition not only gives the location of the text, it contains full-text reprints of the obituary columns of 50 notable persons in the forms in which they actually appeared. These reprints begin with an enlarged reproduction of the first page story superimposed on a reproduction of the full first page of the Times. The rest of the text follows. In some cases, not only is the actual obituary cited, articles about the funeral, the estate, memorial services, etc. are included.
An interesting innovation is the use of asterisks to indicate that these people had an accidental death, a death that may or may not have been accidental, or an unexplained violent death. Other asterisks identify names that were culled from those listed in the Murders and Suicides section of the newspaper.
The NewsBank Index 27 is a current awareness service that indexes a selected number of articles that have appeared in over 100 city newspapers throughout the United States. The articles are filmed and reproduced on microfiche cards that are sent out monthly. Articles on the same subject appear together in each month's file. The articles cover the news in 14 broad subject classifications including education, law and legal systems, transportation, environment, consumerism, social relations, and health.
A paper index to the microfiche news articles is published monthly and cumulates quarterly and annually. The paper indexes are arranged alphabetically with many subcategories and "see" references. The entries include the geographic origin of the event, a microfiche category abbreviation, a microfiche card number, and grid coordinates. The paper index is not annotated nor is the name of the newspaper in which the article appears listed. One article can appear under a variety of index terms. Each state is represented by at least one newspaper title, often that of the state capital.
NewsBank offers other special services. The NewsBank Review of the Arts accesses material on film, television, the performing arts and literature, and Names in the News includes biographical material on individuals and groups.
While these microfiche services are very expensive, their value lies in their extensive coverage and currency. Each fiche is issued within a short time of the newspaper's actual issue date. In addition, none but the largest newspaper library collection has over 100 newspapers from every state, nor are many of the titles indexed in other sources.
Catalogs
Many states now have union catalogs that detail the newspaper and/or periodical holdings published in the state and held in their libraries and other archival collections. North Dakota can now be added to this list since the recent publication of North Dakota Newspapers, 1864-1976. 28 This union list was compiled by Carol Koehmstedt Kolar with the assistance of the North Dakota Institute for Regional Studies, located at the North Dakota State University in Fargo. Each of the newspapers is listed geographically by city and notes are included for title changes, location of extant files, language, dates (if still currently being published), and frequency of publication. More than 80 of the titles are in a foreign language (primarily German) or have foreign language columns. The book also has an alphabetically arranged list of titles and a bibliography. This list was originally compiled in 1964 and at a later date additions and changes were made to update it to 1976.
Arabic newspapers are the subject of George Dimitri Selim's Arab-World Newspapers in the Library of Congress: A List. 29 This slim paperback, distributed by the U.S. Government Printing Office includes newspapers published in both Arabic and Latin Scripts, as well as those published outside of the Arabic countries in Arabic script. A total of 19 Arabic language newspapers are published in the United States. The other languages involved are English, French, German, Italian, and Spanish. The volume has three indexes: Arabic language titles, Western language titles, and place names. Specific holdings of the Library of Congress are noted. All of the Arabic script has been transliterated.
Miscellaneous
This last category is often useful for pieces that just do not seem to fit into other classifications. The first of these is The UPI Broadcast Stylebook, 30 a handbook and manual that has been published since 1943 in many editions. It was first called the United Press Radio Style Book. Now in its sixth complete rewrite, it is a companion to the many newspaper style books that are available in print. While there are only 64 pages in this paperback volume, it contains the elements that go into making a standard style manual: rules for punctuation and grammar, attribution rules, words that should not be used, and a lexicon of words that often cause problems for journalists for a variety of reasons. The lexicon is 26 pages long. There is no index, which would be helpful for certain elements of style. All journalism collections should include this title among their reference holdings.
Few books offer the variety of charts, tables, and other statistical analyses that are found in the second edition of Benjamin Compaine's Who Owns the Media? Concentration of Ownership in the Mass Communications Industry, 31 a 1982 publication. In the first section of this survey that discusses directories, a new reference work called, Knowledge Industry 200: America's Two Hundred Largest Media and Information Companies was described. It ranked and gave statistics concerning these 200 companies in tabular format. While it reported the ownership of mass media companies, it did not emphasize the issue of the concentration of ownership. Media ownership of newspapers, television and radio stations, magazines, theatrical films, books, and cable and pay television are discussed in eight chapters, most of which were Written by Compaine. The written sections are supplemented by a total of 118 charts, graphs, and tables on every aspect of ownership. This edition includes a much more detailed discussion of the cable industry and more information about recent mergers, acquisitions, and demises of America's daily newspapers. It also features an excellent bibliography and index.
The final reference source to be included in this survey is an annual that began publication in 1981. Advertising Age Yearbook 32 distills the facts and events in advertising and marketing published during the preceding year in Advertising Age. This heavily illustrated reference book features an industry-by-industry survey of statistics on advertising, sales, income and billing for the 100 leading national advertisers, a year in review section, and a full-color section of representative advertising, promotion and graphic arts. The 1981 edition has essays written by top advertising and marketing leaders. Those libraries with a focus on advertising and those that have subscriptions to Advertising Age will want to consider adding this to their collection.
Conclusion
This survey of current materials available in the field of journalism and mass communication has included almost every facet of that subject area and a variety of formats including books, serials, and microfiche. The 32 sources chosen represent some of the very best materials and a few that have flaws. Even those less than perfect have interesting and important features. It will be exciting to see what the future holds.
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